ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOMPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

. Epyaneiobnkn
AVTAyWwVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ EMNIXEIPHZEIZ

H emyeipnon MIXAHA KOYKAKHZ ABEE nou €dpeUsl oTnv nepipepeia KpATNG evraxdnke otn dpdon «EpyaAgiobnkn
AvTaywVIoTIKOTNTAG» npolnoAoyiopoUu 400 ekar. Eup®m H dpdon otoxelel oTn BEATIWON TNC AVTAYWVIOTIKOTNTAG
TWV HIKPWV KAl NOAU HIKPWV EMIXEIPNOEWY, €NEVOUOVTAC OTOV MAPAYWYIKO EKOUYXPOVIOMO TOUG, TNV UIOBETNON
ouoTNUATWV Tunonoinong & nigronoinong, kKabwg kail o€ branding kar wneiakn npoBoAn.

O OuvoAIkKOC npolUnoAoyiopoc Tng enévduonc €ivar 200.000 € ek Twv onoiwv n Onuooia dandavn aveépxeral O€
100.0000 € kai ouyxpnuaTtodoTeital and Tnv EAAGda kair 1o Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPpNHATIKO OXEDIO NOU EYKPIONKE Npog XpnuaTodoTnon kail uAonoisgital, nepiAagpavel enevdUOEIq
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiopog

v MioTonoinon MpoidvTwyv — YAnpeoiwv — Aladikaoiwy

v Zuokeuaoia - ETikéTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peoa

v/ MIoB0oAoyIkO kKOOTOG epyalopevmwy (VEO Npoowmniko)

ME£o® TNG CUHHETOXNG OTNn Apdaon, N eNIXEipnon NETUXE:

v BEATIWON TNG AvTaywvIOoTIKOTNTAG TNG

v au&non Tng kepdogopiag TNG

v/ gvioxuon Tng eEwOTPEPEIAC

v/ ENEKTAON TNG Ayopdc WE Tn Npoobnkn VEWV NPoiovTwyv & Unnpecinv
v €Eao@AAion uWnAOTEPNC NOIOTNTAC NPOIOVTA & UMNPETIEC

v/ au&non TnG napaywyikotTntac & BeATiwon AsIToupyikwy d1adIKaoiwv
v/ gvioxuon TngG eNIXEIPNUATIKOTNTAG

v dnuioupyia / diaTrApnon noioTIKwV BE0EWV €pyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon ano®&Epovtag opeAN OTNV AVTAywVvIoTIKOTNTA TNG XWPag Kabwg

KAl TNV TOMIKN OIKOVOoWia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaiki ‘Evwon NPOrPAMMATQN ETIMA, TZ & EKT avantu§n - epyacia - aAAnAeyyun

A A EIAIKH YIMHPEZIAAIAXEIPIZHZ EMAVEK
Eupwnaiko Tapeio
MNepipepetaknig Avantuéng

Me th ouyxpnuatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



